
The Sunday Roast 



The Sunday Roast : Alone Together

Problem

People from the LGBTQIA+ 
community become isolated 
from their family’s and society 
when they are unaccepted. It 
takes away the family dynamic 
in their life and results in 
loneliness. Loneliness can 
limit their ability to make 
friends, especially within the 
LGBTQIA+ community.

Process

Aspects of  family life were considered, such as a Sunday Roast, and how they could 
be applied to the LGBTQIA+ community. A strong metaphor for family is a Sunday 
Roast. The aim is to recreate the aspects of family life away from home. Producing 
an event where members of the LGBTQIA+ community could come together and 
cook a Sunday Roast introduced them to different people within the community 
while also creating a family environment.

Solution

Sunday Roast is an accepting event where members of the LGBTQIA+ can come 
together to cook a meal that they can enjoy together, as a family. This event will be 
run alongside organisations such as Pride, where people will receive a cookbook 
which includes creative recipes and information on how to get involved.



Solution : The Sunday Roast
Sunday Roast is an accepting event where members of the LGBTQIA+ can come together to cook a meal that 
they can enjoy together, as a family. This event will be run alongside organisations such as Pride, where people will 
receive a cookbook which includes creative recipes and information on how to get involved.

We identified the audience through a questionnaire presented to the LGBTQIA+ through social media and UWE’s 
LGBT society. Queer Lonliness was also identified through the vast amount of articles relating to the topic online.

We designed our own fun recipes to be included in the cookbook,as well as the content which helps the reader 
organise and host their own event. The cookbook includes posters and visuals which we have also created ourselves 
with the intent of drawing in the user to engage with the cookbook.



The Sunday Roast Research 

For a strong connection to our target audience a questionnaire was created and 
distributed through social media, and the UWE LGBT+ Society.  The issue of  
loneliness within the community was identified by responses to a questionnaire.

“I find it a hard community to integrate with 
as a whole and thus feel fairly lonely at times.”

“People (gay men in particular) are supposedly 
secure enough in their social identity now to 
no longer understand how or feel the need to 
create a ‘chosen family’ like was common in 
the 20th century, but this isn’t true.”

“ I think more provisions need to be made on 
a local level - by councils and institutions like 
universities or LGBT charities - to engage 
people in their local queer communities. ”

   

The theme of a Sunday Roast was chosen as it was ranked the 
second thing people love the most about Britain.  The idea of 
beginning with a traditional British roast was picked as it lends 
itself to a collaborative cooking experience, which people could 
bring their own element. This would then be used as a base to 
branch on to sharing meals such as a favourite dish each event.

All of this research lead us to devise a plan 
to make a cookbook which would be the 
starting point of the event. The cookbook 
would be made up of our own recipes, 
designed to be recreated by the users. 
Our research also showed us how fun and 
accepting the LGBTQIA+ community 
can be, so we used the funky redesign of 
the Sunday Roast dishes to reflect this. In 
addition to the recipes there is also space 
in the cookbook for people to add their 
own groovy recipes and information, such 
as posters, to help people get involved I 
the events.

A project titled “Canteen - A Building Site Cookbook” was 
also looked at. This project had a collaborative feeling as all the 
people who were working on the development of Cabot Circus 
would come together for a meal. These would vary from a dozen 
people to a group of 300 workers. This cookbook demonstrated 
photos of the meals and various recipes which were prepared by 
the professional on-site chefs.

Mike Pony- Organisation leader for Submerge, Eat Sleep Drag 
Repeat, Bristol Queer Arts and Horseplay.

How do you reach out to people to come to your events?
Social media, email marketing, word of mouth.
-Is there a particular predominant age group that goes to your 
events? A more particular group e.g. Gay males ect?
18 - 25 young gay men and straight women
How successful do you believe ESDR is in bringing the 
community together?
I think it’s created some friendships, but people don’t come 
because it’s social, they come because they want to see a 
celebrity. There is no loyalty to the brand and people don’t come 
“because we love ESDR and want to hang with our friends”. 
The audience who come to our shows are there for to see the 
headline artist and that’s it.
What other ways do you think Queer loneliness could be 
minimised?
I think there could be a focus on creating more of line spaces to 
socialise, chat, play games. Like a queer youth club.
Other than physical events is there any other avenues ESDR 
would like to explore?
We’ve been running in Bristol for 3 years and a drag scene has 
grown around us, supporting and developing local artists. We’d 
like to work on creating a platform to develop that further.



The Sunday Roast Visual Development

Various art direction photos-hoots and designers were 

looked at. These images were chosen as they were vibrant 

and diverse similar to the LGBTQIA+ community.

We wanted quirky imagery that would stand out against the 

spectrum of LGBTQIA+ events.

   

We created a photo-shoot based on the uniqueness of the 

queer community and created things like glittery peas and 

blue gravy for visual impact when creating our posters.

A range of posters were created as a means of promoting 

the event.

Jell-O Editorial by JUCO

   

Maurizio Cattelan and Pierpaolo Ferrari 

for The New York Times

   



The Sunday Roast : Language
For the language of our Sunday Roast cookbook we decided to use a fun approach that would appeal to our 
younger audience. It also seemed appropriate to use this type of language as the LGBTQIA+ community is 
known for adopting creative language. The titles of the dishes were reworded to reflect our target audience 
and show the creativity of each dish we put in the book. 

‘Coolio’s Cookbook was a good example of how this language 
could be used in a cookbook and was a big influence in how we 
wrote our cookbooks content.

The chapter titles in the cookbook were intended to sound intriguing 
so that people wanted to engage in this content. The language used 
relates strongly to our visuals, both being entertaining and making the 
readers experience of the cookbook more enjoyable.



The Sunday Roast : User Testing
We gathered a group of different members from the LGBTQIA+ community to participate in the event. A Sunday Roast 
was hosted by us so we could receive feedback on the events effectiveness.

“Felt good to do something with other members of the LGBTQIA+ community which didn’t revolve around alcohol”

“Being able to have conversations with other members of the community I wouldn’t normally was very insightful”



The Sunday Roast : Researching the Audience



The Sunday Roast : Community Kitchen



The Sunday Roast : Art Direction



The Sunday Roast : Design Process



The Sunday Roast : Advertising 


